Inspiring change for ….. environmental benefit
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Are you….

· Aware that education and information, although important, are not enough to create and sustain changes in behaviour?
· Ready to go beyond raising awareness, to influencing changes in behaviour?
· Looking to learn from the experience of others?
Do you know ….

· Whose/ which behaviour you want to influence, and why?

· That there is a body of work on behaviour change in water, waste and energy that uses a simple yet systematic approach for effective results?

· That working in partnership is a key factor in achieving change?

· That a community-based approach, applying techniques such as prompts, pledges, and feedback, is proven to be effective?
Would you like to know more?

We are a small, Oxfordshire-based practice specialising in inspiring changes in behaviour for both environmental and social benefit.  We could help to facilitate your thinking around a systematic approach, so that you can plan to inspire changes according to the vision of your particular group.  
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 Some elements of a systematic approach:
[image: image4.emf]• Do you know what the barriers to change are amongst 

those whom you want to influence?

• How easy is it for those whom you want to influence to make the 

desired change – do they have access to relevant information 

and facilities?

• Do you have the necessary skills, capacity and other resources 

necessary to help others to make the desired change?

• What do you know about 

those whose behaviour 

you want to influence?

• Who do they listen to and 

trust?

• How can you 

communicate with them, 

and what do you say?

• Do you know what would 

motivate the desired 

change amongst those 

whom you want to 

influence?  

• Who needs to actively 

encourage the desired 

behaviour and how?

• What incentives might 

work?

Whose / which 

behaviour do 

you want to 

influence?  

Why?  What 

might motivate 

different people 

to change?  How 

do you know?

What would make it easier?

Who needs to 

encourage the 

behaviour 

and how?

Who can lead by example and how?

How do you 

get

people

Involved?
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“Do not assume you know what people care or worry about.  Asking them is the key to opening up opportunities for partnership and dialogue.”


Project Manager, ComCoast











How can you communicate with someone if you don’t know who they are?’ 


Anon











Contact: Sandra Regan
Tel: 01235 211049/ 077177 86873

E-mail: sregan@socialmarketingpractice.co.uk

